


FinCon 2015
A conference for new media users (podcasters, bloggers, writers, etc) who focus on personal finance. 

CREATIVE DIRECTOR • Oversight and creation of all design, print media, web-based advertisement, and on-site environment 
elements, including branding, 56-page event magazine, main stage set, signs, informational screens, attendee badges, t-shirts, 
registration booths, and more. The main stage set was a 28’ x 8’ wall of over 900 custom-labeled paint cans, rearranged in 4 differ-
ent murals throughout the course of the event. Each attendee took home a paint can full of event swag at the close of the event.



Bops
A wholesale jewelry, clothing, and accessories company.

GRAPHIC DESIGN, ART DIRECTION, & APPAREL DESIGN • Seasonal merchandise lookbook that includes 40 pages of 
page layouts, merchandise arrangement, illustrations, copywriting where neccessary, pre-press preparation, and 
photoshoot assistance. Also provided handlettering for apparel in the 
season’s t-shirt line and signs for use at market and points-of-purchase. 



Wraparound
A non-profit organization that works alongside at-risk teenagers and families.

ART DIRECTION, DESIGN, BRANDING, INFOGRAPHS, AND ENVIRONMENTAL GRAPHICS • Worked 
with Wraparound to discover the best ways of communicating the complex and vast spectrum 
of work they do. I interviewed staff members and lead group thinking sessions; developed 
custom infographs and illustrations to explain their processes and make statisitcs more inter-
esting to read; and created tools such as brochures, banners, and packets to use with clients, 
other professionals, and training event attendees. I also created custom pieces based on the 
organization’s core values and in-office culture.    



Christa Black
Author, speaker, professional musician.

ART DIRECTION, DESIGN, & ILLUSTRATION • Created illustrations to accompany each chapter Christa’s 
book God Loves Ugly. The illustrations where also used as postcards, posters, and other merchandise. 
Designed the back cover and interior pages for 180-page workbook, as well as illustrations to support the 
written content. Developed signs for Christa’s merchandise table. 



The Palace
Restored building that was once home The Palace department store and now 
serves as home to community events, concerts, and Portico Church.

DESIGN  • Updated the original The Palace department store logo and created 
pieces announcing the opening of the restored building, as well as large scale 
outdoor sigange. Also created graphics for One Year Anniversary events. 

USING THE OLD RUBBLE OF PAST LIVESTO BUILD ANEW   RESTORING OLD RUINSTO MAKE THE COMMUNITY LIVABLE AGAIN
ISAIAH 58:12

WWW.THEPORTICO.COM
WWW.THEPALACEMONROE.COM



SingleRoots
Website, online community, and resources aimed at Christian singles. 

DESIGN & CUSTOM INFOGRAPHS  • Design and illustration for the cover of “The Ultimate Guide to Chris-
tian Online Dating” e-book. Design of various web ads and website buttons. Custom infographs and 
information organization for their Christian Online Dating Survey. 



National 
Endowment 
for Financial 
Education 
Non-profit national foundation dedicated 
to inspiring empowered financial decision 
making for individuals and families.

LAYOUTS FOR NEWSLETTERS  • Illustrations 
and layout to support written content 
provided by NEFE. 

TOP: Differing thought processes used by 
senior adults and millennials.

BOTTOM: Effective versus non-effective 
avenues through which millennials can 
receive finanical help.
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There is no shortage of information 
online about every topic from credit 
cards and mortgages to car loans 
and debt management – however, 
the quality and legitimacy of the 
information is not always clear – 
especially if the person seeking it 
does not have the financial 
knowledge to separate the facts 
from the sales pitch. 

Some “financial education” is not 
educational at all, and amounts to lile 
more than a checkbox for regulatory 
compliance by resource-strapped 
agencies or predatory entities. Mean-
while other well-intentioned programs 
fail to meet the learners where they are, 
and end up seeming out of touch, 
irrelevant or, worst of all, a waste of time.
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SCHOOL

            A �ier posted on your dorm bulletin board OR a vague, one-time 
presentation about student loans given by your resident advisor

Core �nancial concepts 
embedded and integrated 

with curricula in math, 

NEFE Resource: Check out the 
High School Financial Planning 

Program® (www.hsfpp.org) 
for classroom curriculum 

and CashCourse® 
(www.cashcourse.org) for 

self-guided resources aimed at 
community college and four-year 

college students.

social sciences, 
and life skills 

courses OR 
self-guided 
education 

using trusted 
resources 

WORK
NEFE Resource: (SAM) will begin 
o�ering free online courses that 

employers can share with employees 
who want to learn about personal 

finance basics. Visit 
www.smartaboutmoney.org this 

summer for the latest.

INTERNET
NEFE Resource: Find useful information and resources 

for all stages of life on NEFE’s general consumer websites: 
On Your Own (www.onyourown.org), Smart About Money 

(www.smartaboutmoney.org) and My Retirement 
Paycheck (www.myretirementpaycheck.org).

    Impartial, unbiased information about the risks and 
potential rewards of di�erent bene�ts options presented 

by a trusted source

NEFE Resource: Visit Financial Workshop Kits 
(www.financialworkshopkits.org) for turnkey 
workshops on money topics and create a pre- 
and post-workshop evaluation with NEFE’s 

Evaluation Toolkit (Toolkit.nefe.org).

      Your neighbor explaining 
the stock market while you 

drink cheap beer on your lawn

      Reading a couple sentences 
about interest rates before checking 
a box that says you understand how 

much debt you are taking on

NEFE Resource: NEFE has two 
research-based quizzes to 

jumpstart the conversation 
about money: the Financial 

Identity quiz and the LifeValues 
quiz. Visit both at 

www.smartaboutmoney.org.

             Your parents doing your taxes                                 
for you OR watching a cable TV show about picking 

stocks with your grandpa

      Noncommercial, unbiased, trusted 
resources and research-based tools to answer 
questions before making a �nancial decision

HOME

         Regular, ongoing 
discussions about �nancial 
decisions involving debt, 

savings, wealth building and 
changing family dynamics – 

especially as parents age

Correctly answering a couple memory 
retention questions after a PowerPoint about 
your bene�ts OR �ipping through a booklet of 
your 401(k) options and then just picking the 

same target date fund as your friends

COMMUNITY

          Workshop on a relevant topic to 
the community presented by a prepared 

facilitator and evaluated for impact

25 years old
Credit score: 639
Thinks only of the 
monthly payment
Doesn't consider what 
might go wrong
Can quickly process 
new information
Higher “fluid” 
intelligence
Doesn't know what he 
doesn't know

THE YOUNG GUY THE SENIOR

Has difficulty 
calculating on the fly

Higher “crystalized” 
intelligence
Been around the 
financial block

65 years old
Credit score: 701
Considers long-term 
effects of interest
Needs time to process 
new information

interest
schminterest

3 years?
5 years?

7 years?

"I can get you 
into this car for 
$200 a month."

... at 10% 
interest for 

7 years.

$200 a month 
is a STEAL!

I want ONE 
straightforward 

option.

insurance
warranty

DOESN’T CONSIDER WHAT
COULD GO WRONG MAKER

HASTY
DECISION-

SHORT-TERM
THINKING

“I have enough 
for THIS month 

and next.”

CAUTIOUS
DECISION-MAKER RESEARCHED

& PREPARED

2017

LONG-TERM 
THINKING

"I got 'em BOTH!"My credit score 
doesn’t affect my 

interest rate!

"The 7-year warranty is only 
$109 more than the 5-year, or 
you can do the 8-year, which 
is really the best deal, and 

that's only $65 more than..."

Confusing?
Good.



FinCon 2014
A conference for new media users (podcasters, bloggers, writers, etc) who focus on 
personal finance. 

CREATIVE DIRECTOR • Oversight and creation of all design, print media, web-based 
advertisement, and on-site environment elements, including branding, 48-page event 
magazine, main stage set, signs, informational screens, attendee badges, t-shirts, 
registration booths, and more. 



FinCon 2013
A conference for new media users who focus on personal finance. 

CREATIVE DIRECTOR • Oversight and creation of all design, print media, web-based 
advertisement, and on-site environment elements, including branding, 40-page 
event magazine, main stage set, signs, expo hall entryway, attendee badges, 
t-shirts, and more. 



P31 TRAINING

�ne
folks.

FINE FOLKS

alternate logomarkwith tagline

A

BY LINDSE Y & TAYLOR

Ff.

Branding Logos created for various clients.

CONSTRUCTION
RANDELL CHERRY



Hand-lettering Various mediums.


